
5 SIMPLE STEPS TO BANISH ANY DOUBTS









‘Mind Monkeys’ can often sit on your shoulders and feed you self-doubt 

about putting yourself or your business out there.  Let’s explore how we 

can get rid of them and get you ready to take control and totally up-

level your business…. 

MAYBE YOU FEEL THAT YOU HAVEN’T DONE ANYTHING ‘PR WORTHY’ YET? 

MAYBE YOU’VE NOT YET ACHIEVED ALL YOUR GOALS, THEREFORE DON’T SEE YOURSELF AS 

SUCCESSFUL ENOUGH FOR PR YET? 

MAYBE YOU SEE YOUR COMPETITORS AS MORE ‘VALID’ AND BETTER DESERVING OF THE PR 

COVERAGE? 

MAYBE YOU FEEL THE ‘WHY ME?’ SYNDROME - WHY WOULD ANYONE WANT TO WRITE ABOUT 

LITTLE OLD ME?

IS THIS YOU?



 

I need you to shake off these assumptions and any others that you have 
about PR, about yourself, about competitors and about ‘your value’. 

I need you to know that no one will champion you or your brand better 
than you.   

— 

Do you have confidence in yourself? 

Do you have confidence in your brand? 

Do you have confidence in your product or service? 

—  

The answer to these questions must be yes, otherwise how will you 
convince anyone else to have the confidence in you, your brand and your 

offering? 

 

I need you to understand that PR can be relevant to any business at any 
stage.  The key is finding your ‘selling point’ that the media will be 

able to ‘buy into’. 

 -You may be just launching - this could be news if you are bringing 
something new to your industry. 

- You may be experiencing unprecedented growth in the business - if this 
is due to economic changes, funding opportunities or an exciting new 

breakthrough, this could be news. 

- You may have just worked with a high profile client - this could be 
news, if your client is happy for you to share. 



 

- You may have an interesting personal story to tell - this could be news 

- Your business may have had a unique journey to bring you to where you 
are today - this could be news. 

My point is, that you have to look objectively at what is interesting 
about you or your brand, whatever stage you’re at, and determine whether 
this could sit alongside the type of coverage that your competitors or 
peers are achieving.  Benchmark.  But - don’t be afraid to tell a new 

story or share something different. 

Always remember, that while something may not be ‘PR worthy’ enough for 
national coverage, it could be perfect for your local newspaper to 

feature. 

 

Let’s explore some potential PR hooks.  If you can answer YES to any of 
these questions, you are very nearly ready for PR. 

—


- Do you feel like you’ve overcome big issues/barriers on your business 
journey so far? 

- Are you operating a niche business in your local area? 
- Is there something special or unique about the way that you produce or 

source products? 

- Has your business/career taken you in a dramatic twist/change of 
direction that you would never have imagined? 

— 

- Are there any charities/initiatives that you support through your work? 

- Have you benefited from business initiatives/funding opportunities? 

- Are there particular areas of your work that you feel are unique or 
offering particular value to people/consumers of today? 



 

- Is there a trend that you’ve noticed among clients - i.e. ‘more women 
today struggle to compartmentalise their work life given the pressures of 

society’ (if you were able to provide some sort of survey results in 
support of an  assertion like this, you could pitch an ‘expert opinion’ 

as to why you feel this is and how this can be overcome)? 

— 

This list can never be exhaustive though, so if you’re looking to find 
what makes you ‘PR worthy’, get in touch and we can explore your brand 

together. 

 

Pick what you think is your strongest ‘hook’. 

Does it pass the ‘SO WHAT?’ test? 

Is a journalist going to read it and just think, ’so what? How is this of 

interest to me?’. 

If you think that they will be so captivated by what you are offering and 

the story you are telling that any question of ‘so what’ will be non-

existent or can be dismissed or overcome, then you may just have your 

first PR worthy hook. 

 

I think you’re ready to explore PR further! 

So, what’s next? 



 
A) FREE RESOURCES HUB - Access my free resources hub for printables including; A-Z of 

PR and 25 Top Tips to PR Success.  Follow the link and use the code: 
IMREADYTOBOSSMYPR

B) JOIN ME ON SOCIAL - I’m super friendly and all about sharing tips, tricks and know how 
on all of my platforms.

C) SIGN UP FOR EARLY BIRD REGISTRATION FOR MY STARTER COURSE -  I am creating a 
jam-packed course to run online next Spring which will give you a complete 

introduction to PR, support you in creating your PR toolkit with everything you need to 
be effective, help you overcome the fear barriers and, ultimately, get you in line for 

serious PR success! Sign up here.

D) EXPLORE MY OFFERING - A 1 hour consultation call is an ideal place to start.  I will get 
to know you and your brand as well as your vision moving forward and the path you’ve 

already taken.  We can then get specific about next steps.

Let’s work together to make 2018 unforgettable! 
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