






5 
PR MYTHS 

BUSTED



ALL PUBLICITY IS GOOD PUBLICITY/THERE’S NO SUCH THING 
AS BAD PUBLICITY. 

This is one of the biggest and most prevalent myths of PR, and one that I would bet 
that you’ve all seen or heard on more than one occasion! 

In short, no it’s not, and yes there is!  Whilst we see countless stories of celebrity falls from 
grace followed by them spectacularly rising from the ashes with an even higher earning 
power than before (think Kate Moss, Britney Spears, Robert Downey Jr and Hugh Grant to 
name a few), this is not the case in business.  The wrong association for a business can be 
damaging, both to revenue and to the brand’s positioning as a whole.   

A product or brand can quickly be de-valued by the wrong media associations.   

PR IS ALL ABOUT THE SCHMOOZING 

It’s the Ab Fab PR life sweetie darlings!  

Yes, there is still an element of ‘schmoozing’, you only have to follow any fashion or 
beauty journalist on Instagram for examples of this culture - lavish press trips, indulgent 
presentation dinners or massive gift boxes turning up on their desks.   

However, this is not the path trodden by all PR professionals.  You can’t schmooze like 
this if you don’t have the budget, and quite frankly, there are only so many of these 
events that a journalists can go to in a week around doing their actual job.  So, there is 
plenty of room aside and around the culture of ‘schmoozing’ and I for one have never 
indulged in the ‘fluffier’ elements of PR. 

A gift of product, when it is budget appropriate, a press showcase to introduce a brand 
or a personal invitation to experience a client service or treatment are all standard 
techniques, but breaking out the ‘Bolly’ for a morning brunch is not the PR norm. 

Think of this as the epitome of ‘fluffy PR’ courtesy of Edina Monsoon: 

The schmoozing leaves little room for the substance of PR which is what brings true, 
lasting, quality results. 

Saffy: I’m sorry, mum, but I’ve never seen what it is that you 
actually do. 
Eddie: PRrrrr 
Saffy: Yes, but 
Eddie: PR! I PR Things!



PR IS SOMETHING USED TO COVER UP BAD NEWS OR ADD SPIN 

Propaganda, political spin, slogans; it all gets confused and lumped into the definition 
of PR, when the truth is that many PR professionals will actively avoid association with 
these techniques. 

The furore of ‘political spin’ in Tony Blair’s Labour cabinet with Spin Doctor supremo, 
Alistair Campbell, as the very vocal spokesperson of the government, played a role in 
enhancing this myth of PR.  Although, let’s not forget, the practice of reputation 
management and manipulation is part of the political game. 

However, while Public Relations can cover reputation management and all forms of 
external and internal communication, the type of PR that most businesses and brands 
will employ is far less sinister. 

PR can share good news, bad news and everything in between.  PR tells shares story, 
your messages, your ethos and your offering and will encompass anything from a news 
story in your local paper or a product placement in a magazine your target audience 
read to a multi page feature interview with you or a case study profile in a broadsheet. 

IT’S TOO EXPENSIVE FOR A SMALL BUSINESS OR SOLE TRADER 

It is often assumed that PR is only for the ‘big boys’ those will multi-thousand pound 
budgets to splurge on PR.  Or that if you need to spend your promotional budget 
anywhere, as a small business, that should be on advertising or marketing.  

The truth is that PR can be one of the most affordable ways to promote your brand.  
Spend hundreds of pounds on an advert that is easily ignored by readers or viewers or 
spend some of your time working on a press lead and getting free, authentic coverage 
that a reader will pay attention to. 

There are a lot of marketing routes that don’t need to cost a huge amount of money, 
granted, however, it is important to know that PR can add exponential value to your 
business by putting you infant of your target market in a very potent way.   

Don’t waste your money on telling everyone how great you are though advertising, 
invest some money and let magazines, influencers and celebrities tell everyone how 
great you are. 

There are affordable agencies out there that work specifically with small businesses on 
a slim budget, however, if you want to be really savvy, all you need is a few hours each 
week, persistence, patience and a little know how and you can really make a 
difference without spending the fortune you thought you might have to.









PR IS ALL ABOUT WHO YOU KNOW 

Yes, a few ready-made connections can be a great starting point, as in any area of 
work and life.  However, the PR principles still need to there and the story/hook still 
needs to be strong enough.  You may have a writer/journalist on your side, but a 
‘favour’ will only go so far if the story isn’t strong enough for an editor to allow it into 
publication. 

When I started in PR, as like many others, I didn’t have any ready made connections.  
The relationships I built with journalists and stylists was as a result of hard work and 
dedication.  Making connections on social media, accessing contact details, making 
introductions, promoting brands and products that I was passionate about and that a 
journalist could engage with.  I knew that every piece of coverage was on the merit of 
the brand and as a result of hard work - it is absolutely not all about who you know. 

Coverage in titles such as Vogue, The Guardian, Hello, Stylist, Sunday Times Style, 
Ideal Home and ELLE are testament to this.

WITH THESE MYTHS DEBUNKED, IF YOU WANT TO 
UNDERSTAND MORE ABOUT HOW PR CAN WORK 

FOR YOUR BRAND, GET IN TOUCH! 

WWW.BOSSYOURPR.COM

http://www.bossyourpr.com
http://www.bossyourpr.com

